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ABSTRACT 
 
The implementation of the Vendor Managed Inventory (VMI) in the Malaysian 
manufacturing sector can be viewed as a solution to mitigate the increment of 
operational costs and low performance in customer services. Many factors contributed 
to the performance of the VMI programme, but only a few attempts were made to 
determine the contribution of the VMI elements and the organizational factors on 
VMI performance; and the influence of the types of products in this relationship. The 
objectives of this study were to determine the relationship and to examine the impact 
of the VMI elements, the organizational factors on VMI performance, and the 
moderating effect of the types of products on the relationship between the VMI 
elements, the organizational factors and VMI performance. The study used the survey 
method. Data were tested from 101 manufacturing companies listed in the Federation 
of Malaysian Manufacturers. The findings from the Pearson Correlation test showed 
that inventory location, managerial commitment, decentralized decision- making, 
information- system capability and trust have significant and positive relationships 
with cost performance. Meanwhile, inventory location, demand visibility, inventory- 
control limits, managerial commitment, information- system capability, and trust have 
significant and positive relationships with service performance. In addition, the 
multiple regression analysis showed that demand visibility, inventory- control limits, 
inventory location, trust, and managerial commitment contribute to VMI performance. 
The hierarchical regression analyses revealed that the types of products have a 
significant moderating effect to warrant desirable performance from demand 
visibility, inventory location, inventory control limits, and inventory- ownership. 
Therefore, the implementation of VMI in the Malaysian manufacturing sector needs 
to share demand information, apply minimum and maximum limits for inventory 
control, locate storage locations near customer premises, establish trust, and provide 
sufficient managerial commitment to benefit from the VMI programme. This study 
also suggests that the application of inventory- control limits on innovative products 
would decrease the cost performance of VMI. Also, inventory- ownership by the 
supplier on functional products would decrease the service performance of VMI. 
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ABSTRAK 
 
Perlaksanaan program Vendor Managed Inventory (VMI) dalam sektor pembuatan di 
Malaysia boleh dilihat sebagai satu penyelesaian untuk mengatasi masalah 
peningkatan kos operasi dan prestasi yang rendah dalam perkhidmatan pelanggan. 
Terdapat banyak faktor yang menyumbang kepada prestasi program VMI. Namun, 
hanya terdapat sedikit usaha yang dibuat untuk menentukan sumbangan elemen-
elemen VMI dan faktor-faktor organisasi terhadap prestasi VMI. Begitu juga apabila 
diteliti  pengaruh jenis-jenis produk terhadap perhubungan ini. Objektifnya adalah 
untuk menentukan hubungan dan menyelidik kesan elemen-elemen VMI, faktor-
faktor organisasi dan prestasi VMI. Kajian ini menggunakan kaedah tinjauan. Data- 
data yang diuji adalah daripada 101 buah syarikat pembuatan yang disenaraikan 
dalam Persekutuan Pengilang-Pengilang Malaysia. Data dianalisis menggunakan 
korelasi Pearson dan analisis regresi berganda. Dapatan kajian daripada ujian korelasi 
Pearson menunjukkan bahawa lokasi inventori, komitmen pengurusan, pembuatan 
keputusan yang tidak berpusat, keupayaan sistem maklumat dan kepercayaan 
mempunyai hubungan yang signifikan serta positif dengan prestasi kos. Sementara 
itu, lokasi inventori, permintaan yang jelas, had kawalan inventori, komitmen 
pengurusan, keupayaan sistem maklumat dan kepercayaan mempunyai hubungan 
yang signifikan dan positif dengan prestasi perkhidmatan. Sebagai tambahan, analisis 
regresi berganda menunjukkan bahawa permintaan yang jelas, had kawalan inventori, 
lokasi inventori, kepercayaan dan komitmen pengurusan menyumbang kepada 
prestasi VMI. Seterusnya, analisis regresi hierarki mendedahkan bahawa jenis produk 
mempunyai kesan penyerderhanaan yang signifikan dalam menjamin prestasi yang 
baik daripada kenampakan permintaan, lokasi inventori, had kawalan inventori dan 
pemilikan inventori. Oleh itu, perlaksanaan VMI dalam sektor pembuatan di Malaysia 
perlu berkongsi maklumat permintaan, menggunakan had minimum dan maksimum 
untuk mengawal inventori, menempatkan lokasi penyimpanan berdekatan dengan 
premis pelanggan, membina kepercayaan dan menyediakan komitmen pengurusan 
yang secukupnya bagi memperolehi manafaat daripada program VMI. Bagaimanapun, 
kajian ini juga mencadangkan aplikasi had kawalan inventori terhadap produk inovatif 
akan menurunkan prestasi kos VMI. Begitu juga, pemilikan inventori oleh pembekal 
terhadap produk fungsi akan menurunkan prestasi perkhidmatan VMI. 
 
Kata kunci: elemen-elemenVMI, faktor–faktor organisasi, prestasi VMI 
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CHAPTER ONE 
INTRODUCTION 
This chapter comprises of eight sections, which covers the background of the study, 
problem statements, research objectives, research questions, significance of the 
research, terms definition, delimitations, limitations, and organization of the structure 
of the research. 
 
1.1   Background of the Study 
The main challenges of supply chain is the reduction of uncertainties in 
demand quantity. Reduction of demand uncertainty can result in enhancement 
of customer service quality and cost. Realizing the benefits of SCM, many 
manufacturing companies choose the appropriate supply chain strategy. One 
of the most prevailing collaboration model focuses in reducing demand 
uncertainty is Vendor Managed Inventory (VMI). VMI had gained more 
attention from practitioners and academics compared to other collaboration 
models due to its efficiency in improving service and cost reduction 
(Chiamsiri, 2008). Lee, Chu, and Hung (2005) also stressed that VMI is 
becoming an effective approach for implementing the channel coordination 
initiative, which is critical and imperative to improve the entire chain’s cost 
performance.  
VMI was first popularized by Wall-Mart and Procter Gamble in the late 1980s 
in the retail industry. Successful VMI initiatives have also been trumpeted by 
many companies such as Whitbread Beer Company, Barilla Company, 
Johnson and Johnson Company, Kodak Canada International Company, and 
Campbell Soup Company. Presently, VMI is being implemented in various 
The contents of 
the thesis is for 
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only 
  241 
 
REFERENCES 
Aiken L., & West S. (1991). Multiple Regression: Testing and Interpreting 
Interactions. Sage Publications Inc: Thousand Oaks, CA. 
Angulo, A., Natchmann, H., & Waller, M.A. (2004). Supply chain information 
sharing in a vendor managed inventory partnership, Journal of Business 
Logistics, 25(1), 101-120. 
Agus, A. & Mohd Noor, Z. (2007). Supply Chain Management and Performance: An 
Empirical Study in Malaysian Manufacturing. International Conference on 
Business & Information (BAI 2007). 10 - 13 July, Tokyo, Japan. 
Attaran, M  & Attaran, S. (2007). Collaborative supply chain management: The most 
promising practice for building efficient and sustainable supply chains, Business 
Process Management Journal, 13(3), 390-404. 
Aviv, Y. (2002). Gaining benefits from joint forecasting and replenishment processes: 
The case of auto-correlated demand. Manufacturing and Service Operations 
Management Journal, 4(1), 55–74. 
Babbie, E. (1990). Survey research methods. California: Wadsworth Publishing. 
Baihaqi, I, & Beaumont, N., (2006). Information sharing in supply chain: a research 
review and research agenda, Department of Management, Working Paper series, 
ISSN 1327-5216 
Ballou, R. H. (2004). Business Logistics and Supply Chain Management: planning, 
organizing, and controlling the supply chain. New Jersey: Pearson. 
Baron, R. M. & Kenny, D. A. (1986). The moderator-mediator variable distinction in 
social psychological research: Conceptual, strategic, and statistical 
considerations. Journal of Personality and Social Psychology, 51(6), 1173-1182. 
  242 
 
Beamon, B.M. (1999). Measuring supply chain performance, International Journal of 
Operations & Production Management,  19  3,  275-92. 
Beaudoin, R. in Julien, P-A. (1999) The State of the Art in Small Business and 
Entrepreneurship, Aldershot: Ashgate Publishing Limited. 
Beccerra, M. & Gupta, A.K. (1999). Trust within the organization: integrating the 
trust literature with agency theory and transaction costs economics, Public 
Administration Quarterly, 23(2), 177-203. 
Blatherwick, A. (1998). Vendor-managed inventory: fashion fad or important supply 
chain strategy?, Supply Chain Management: An International Journal,  3(1),  10-
11. 
Blanchard, D. (2007). Supply Chain Management Best Practice, Wiley & Son Inc., 
New Jersey. 
Borade, A.B. & Bansod, S.V. (2010). Study of vendor-managed inventory practices in 
Indian 
industries, Journal of Manufacturing Technology Management,  21(8), 1013-1038. 
Brookshaw, T. & Terziovski, M. (1997). The relationship between strategic 
purchasing and customer satisfaction within a total quality management 
environment, Benchmarking for Quality Management & Technology, 4(4), 244-
58. 
Brown, S., Blackmon, K., Cousins, P., & Maylor, H., (2001). Operations 
Management: Policy, practice and performance Improvement, Butterworth-
Heinemann, Oxford. 
Burges, K., Singh, P.K., & Kroglu, R., (2006). Supply chain management: a 
structured literature review and implication for future research, International 
Journal of Operations & Production Management, 26(7), 703-729. 
  243 
 
Cachon, G.P., & Fisher, M.  (2000). Supply Chain Inventory Management and the 
Value of Shared Information, Management Science, 46(8), 1032–1048 
Cachon, G.P. & Fisher, M. (1997). Campbell Soup’s continuous replenishment 
program: evaluation and enhanced inventory decision rules, Production and 
Operations Management, 6(3), 266-76. 
Cetinkaya,  S. & Lee, C.Y., (2000). Stock Replenishment and Shipment Scheduling 
for Vendor-Managed inventory, Management Science, 46(2), 217–232. 
Chandra, C. & Grabis, J. (2007). Supply Chain Configuration: Concepts, Solutions 
and Applications, Springer, New York. 
Chen , F., Drezner, E., Ryan, J., Simchi-Levi, D., 2000. Quantifying the bullwhip 
effect in a simple supply chain: the impact of forecasting, lead times, and 
information. Management Science, 46(3), 436-443. 
Cheung, K.L. and Lee, H.L. (2002). The inventory benefit of shipment coordination 
and stock rebalancing a supply chain. Management Science, 48(2), 300-306. 
Childe, S. J. (1998). The extended enterprise – a concept of co-operation, Production 
planning & control, 9(4), 320-327 
Chong, A.Y-L., & Ooi, K-B. (2008). Adoption of interorganizational system 
standards in supply chains: An empirical analysis of RosettaNet standards, 
Industrial Management & Data Systems, 108(4), 529-547. 
Christopher, M., & Towill, D., (2000). Supply chain migration from lean and 
functional to agile and customized, Supply Chain Management: An International 
Journal, 5(4), 206-213. 
Churchill, G. A. (1979). A Paradigm for Developing Better Measures of Marketing 
Constructs. Journal of Marketing Research, 16, 64-73 
  244 
 
Claassen, M.J.T., Van Weele, A. J., & van Raaij, E.M. (2008). Performance outcomes 
and success factors of vendor managed inventory (VMI). Supply Chain 
Management: An International Journal, 13(6), 406–414. 
Cohen, J. (1992). A Power Primer. Psychological Bulletin, 112(1), 155-159. 
Cottrill, K., (1997). Reforging the supply chain. Journal of Business Strategy, 18(6),  
35–39. 
Dahlstrom, R. & Nygaard, A. (1995). An empirical investigation of ex post 
transaction cost in franchised distribution channels, Journal of Marketing 
Research, 36, 160-70. 
Danese, P. (2006).  The extended VMI for coordinating the whole supply network, 
Journal of Manufacturing Technology Management, 17(7),  888-907. 
Danielsson, M., & Lundqvist, A. (2005). VMI and its Effects on the Small and 
Medium‐sized Supplier, Student Thesis, Linkoping University. 
Datalliance, (2013, May 8). Leading Provider of SaaS Vendor Managed Inventory 
(VMI) Platform Services Grows Customer Base in Consumer, Industrial and 
Healthcare Markets and Strengthens Foundation for Growth in Europe. 
Retrieved from Datalliance website: 
http://www.datalliance.com/2013_jan_pr2.html,  
Accessed on 6/15/2014 Doney, P. M., Cannon, J. P., 1997. An Examination of the 
Nature of Trust in Buyer-Seller Relationships. Journal of Marketing 61, 35-51. 
Daugherty, P., Myers, M., & Autry, C., (1999). Automatic replenishment programs: 
An empirical investigation, Journal of Business Logistics, 20(2), 63-83. 
Davern, M.J. & Kauffman, R.J. (2000). Discovering potential and realizing value 
from information technology investments, Journal of Management Information 
Systems, 16(4), 21–143. 
  245 
 
Davies, A.J. & Kochhar, A.K. (2000). A framework for the selection of best practices, 
International Journal of Operations & Production Management, 20(10), 1203-
17. 
Day, G. S., (1994). The Capabilities of Market-Driven Organizations,  Journal of 
Marketing, 58, 37–52. 
DeVellis, R. F., (1991). Scale Development: Theory and Applications. London: Sage 
Publications. 
De Ruyter, K., Moorman, L., & Lemmink, J., (2001). Antecedents of Commitment 
and Trust in Customer–Supplier Relationships in High Technology Markets, 
Industrial Marketing Management, 30, 271–286 
De Toni, A. & Zamolo, E. (2005). From a traditional replenishment system to vendor-
managed inventory: a case study from the household electrical appliances sector, 
International Journal of Production Economics, 96(1), 63-79. 
Disney, S.M., Potter, A.T., & Gardner B.M. (2003). The impact of vendor managed 
inventory on transport operations, Transportation Research, Part E, 39, 363–380 
Disney, S.M., & Towil, D.R., (2003). The effect of vendor managed inventory (VMI) 
dynamics on the Bullwhip Effect in supply chains, International Journal of 
Production Economics, 85, 199–215 
Disney, S.M., & Towil, D.R., (2003). VMI and bullwhip reduction in a two-level 
supply chain, International Journal of Operations & Production Management,  
23(6), 625-651 
Dong, Y. & Xu, K., (2002). A supply chain model of vendor managed inventory, 
Transportation Research, Part E, 38, 75–95. 
  246 
 
Dorling, K., Scott, J.,& Deakins, E. (2006). Determinants of successful vendor 
managed inventory relationships in oligopoly industries, International Journal of 
Physical Distribution & Logistics Management, 36(3), 176-191. 
ECnet (2011, December 15). Case Study:Yamaha Electronic Manufacturing set to 
achieve more kando with breakthrough in inventory management process. 
Retrieved From the ECnet website: http://www.ecnet.com 
Kearney, A.T. (1999). Insight to Impact: results of the fourth quinquennial European 
logistics study, European Logistics Association, Brussels. 
Ellinger, A. E. Taylor, J. C. & Daugherty, P. J. (1999). Automatic Replenishment 
Programs and Level of Involvement: Performance Implications,  International 
Journal of LogisticsManagement,  10(1), 25-36. 
Elvander, M. S. (2006). Introducing a structure for the vendor managed inventory 
concept, work in progress paper at the 18th annual NOFOMA conference, 
Logistics in the new valley, BI Norwegian School of Management 
Elvander, M.S., Sarpola, S., & Mattsson, S. (2007). Framework for characterizing the 
design of VMI systems, International Journal of Physical Distribution & 
Logistics Management,  37(10), 782-798 
European Commission (2003). Competence development in SMEs, Observatory of 
European SMEs, Retrieve from Electronics Supply Chain Association & 
ChainLink Research Inc. website: 
www.electronicssupplychain.org/downloads_presentation_r.asp?contentid=189 
Fawcett, S. E.,Ogden, J.A., Magnan, G.M., & Cooper, M.B. (2006) Organizational 
commitment and governance for supply chain success, International Journal of 
Physical Distribution & Logistics Management,  36(1), 22-35. 
  247 
 
Feng, W., & Zhijun, T., (2008). Application of VMI in Supply Chain of Automobile 
Spare Parts, Proceedings of the 4th International Conference on Wireless 
Communications,  Networking and Mobile Computing (WiCOM 08) 
Fiddis, C. (1997). Manufacturer-retailer Relationships in the Food and Drink 
Industry: Strategies and Tactics in the Battle for Power, Financial Times Retail 
& Customer Publications, London. 
Fiorito, S.S., May, E. & Straughn, K. (1995). Quick response in retailing: components 
and implementation, International Journal of Retail & Distribution Management,  
23, 12-21. 
Fisher, M. (1997). What is the right supply chain for your product? Harvard Business 
Review March/April  105-116 
Fisher, M.L., Hammond, J., Obermeyer, W.R. & Raman, A. (1997). Configuring a 
supply chain to reduce the cost of demand uncertainty, Production and 
Operations Management,  6(3),  211-25. 
Ford, D. (1980). The development of buyer-seller relationship in industrial markets, 
European Journal of Marketing,  14(5/6),  339-53. 
Fraza, V. (1998). Streamlining the channel, Industrial Distribution, 87(9), 73-4. 
Fry, M., Kapuscinski, R. & Olsen, T.L. (2002).Vendor Managed Inventory in 
Production Constrained Settings, New Directions in Supply-Chain Management: 
Technology, Strategy, and Implementation (2nd ed.). AMACOM 
Fry, M., Kapuscinski, R., Olsen, T. (2001) Coordinating production and delivery 
under a z Z-type vendor-managed inventory contract. Manufacturing Service 
Operation Management,  3(2), 151–173. 
  248 
 
Gerbing, D. W., & Anderson J.C. (1988). An Updated Paradigm for Scale 
Development Incorporating Unidimensionality and Its Assessment. Journal of 
Marketing Research,  25, 186-192. 
Gerbing, D. W., J. G. Hamilton & E. B. Freeman (1994). A Large-Scale Second-
Order Structural Equation Model of the Influence of Management Participation 
on Organizational Planning Benefits. Journal of Management,  20(4), 859-885. 
Gandhi, U., (2003). Vendor managed inventory: A new approach to supply chain 
management, Master Thesis, Virginia Polytechnic Institute and State University, 
Blacksburg, VA 
Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller 
relationships, Journal of Marketing,  58, 1-19. 
Gardner, D.L. (2004). Methods for Linking the Execution of Global Business Models 
with Financial Performance, Boca Raton. J. Ross Publishing Inc. 
Ghannasekaran, N., (2000). Vendor Managed Inventory, Term Paper, IEN 890, 
Summer 
Gronalt, M. & Rauch, P. (2008). Vendor managed inventory in wood processing 
industries – a case study, Silva Fennica,  42(1), 101–114 
Groning, A. & Holma, H., (2007). Vendor Managed Inventory: preparation for an 
implementation of a pilot project and guidance for an upcoming evaluation at 
Volvo Trucks in Umea, Master Thesis, Lulea University of Technology. 
Gumus, M. (2006). Three Essays on Vendor Managed Inventory In Supply Chains, 
Doctorate Thesis, University of Waterloo 
Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. & Tatham, R.L. (2006). 
Multivariate Data Analysis, 6th ed., Prentice-Hall, Englewood Cliffs, NJ. 
  249 
 
Hair, J.F, Anderson, R.E., Tatham, R.L., Black W.C. (1995). Multivariate Data 
Analysis With Readings 4th edit. New Jersey:  Prentice Hall International. 
Handfield, R. & Betchel, C. (2002). The role of trust and relationship structure in 
improving supply chain responsiveness, Industrial Marketing Management,  
31(4), 367-82.  
Harrison, A. & van Hoek, R. (2002). Logistics management and strategy, Pearson 
Education, Prentice Hall 
Hansen, S., Swan, J. & Powers, T. (1996). Encouraging ‘friendly’ complaint 
behaviour in industrial markets: preventing a loss of customers and reputation, 
Industrial Marketing Management,  25(4), 271-81. 
Hattie, J., (1985). Methodology Review: Assessing Unidimensionality of Tests and 
Items. Applied Psychological Measurement, 9, 139-164. 
Houshyar, A.N., Avakh, S., Mukhtar, M., & Sulaiman, R. (2010)  Comparison 
Between Two Simulated Models In Pull-Based Supply Chain (Traditional model 
and Vendor Managed-Inventory). The 11th Asia Pacific Industrial Engineering 
and Management Systems Conference, Melaka, 7 – 10 December 2010. 
Hemilä, J., Jansson, K., & Happonen, A., (2007). Vendor Managed Inventory models 
in Sweden: Industrial benchmarking experiences from autumn 2006,  70, VTT 
Technical Research Centre, Espoo 
Henningsson , E. & Linden, T., (2005). Vendor Managed Inventory: Enlighting 
Benefits and Negatif Effects of VMI for IKEA and its Suppliers, Master Thesis, 
Lulea University of Technology. 
Hines, P., Lamming, R., Jones, D., Cousins, P. & Rich, N. (2000). Value Stream 
Management: Strategy and Excellence in the Supply Chain, Financial Times, 
Prentice-Hall, Englewood Cliffs, NJ. 
  250 
 
Holmstrom, J., (1998). Business process innovation in the supply chain-a case study 
of implementing vendor managed inventory, European Journal of Purchasing & 
Supply Management, 4,  127-131 
Holwegt, M., Disney, S., Holmstro¨m, J. and Smaros, J. (2005). Supply chain 
collaboration: making sense of the strategy continuum, European Management 
Journal,  23(2), 170-81. 
Housman, W.H., (2003). Supplier Managed Availability, Retrieved from the Supply 
Chain Online website: www.supplychainonline 
Irungu, B.K. & Wanjau, K.L. (2011). Effectiveness of Vendor Managed Inventory 
Systems in Retail Supermarkets in Kenya, International Journal of Business and 
Public Management,  1(1), 194-205 
Iskandar, B.Y., Kurokawa, S. & LeBlanc, L.J. (2001). Adoption of electronic data 
interchange: the role of buyer-supplier relationships, IEEE Transaction on 
Engineering Management,  48(4), 505-17. 
Islam, M.,  Abd Hamid, A.Z. & Karim, M.A., (2007). Manufacturing Practices and 
Performances: A Malaysian Study, International Review of Business Research 
Papers , 3(2), 147 – 161. 
Jagdev, H. S. & Thoben, K.D., (2001). Anatomy of enterprise collaboration, 
Production planning & control,  12(5), 437-451. 
Julien, P-A., (1999). The State of the Art in Small Business and Entrepreneurship. 
Aldershot: Ashgate Publishing Limited. 
Kaipia, R. & Tanskanen, K. (2003). Vendor Managed category management – an 
outsourcing solution in retailing, Journal of purchasing and supply management,  
9, 165-175. 
  251 
 
Kaipia, R., Holmström, J., Tanskanen, K. (2002). VMI: What are you losing if you let 
your customer place orders?, Production Planning & Control,  13(1), 17-25. 
Kasul, R.A. & Motwani, J.G. (1995). Performance measurements in world-class 
operations: a strategic model, Benchmarking for Quality Management, 2(2), 20-
36. 
Kauremaa, J., Smaros, J., & Holmstrom, J., (2009). Patterns of vendor-managed 
inventory: findings from a multiple-case study, International Journal of 
Operations & Production Management,  29(11), 1109-1139. 
Kerlinger, F. N. (1973). Foundations of behavioral research. New York: Holt, 
Rinehart & Winston. 
Ketzenberg, M.E., Rosenzweig, E.D., Marucheck A.E., & Metters, R.D., (2007). 
Stochastics and Statistics: A framework for the value of information in inventory 
replenishment, European Journal of Operational Research, 182, 1230–1250. 
Kim, S.W., (2007). Organizational structures and the performance of supply chain 
management, International Journal of Production Economics,  106, 323–345. 
Kim, J-S, Kaye, J., & Wright, L.K., (2001). Moderating and Mediating Effects In 
Causal Models, Issues in Mental Health Nursing,  22,  3–75. 
Kleywegt, A. J., Nori, V. S., & Savelsbergh, M. W. P. (2002). The stochastic 
inventory routing problem with direct deliveries. Transportation Science,  36(1),  
94-118. 
Krajewski L., Ritzman L. & Malhotra, M. (2007). Operation Management: Processes 
and Value Chains.8th Edition,  New jersey-Prentice Hall. 
Krejcie, R. V. & Morgan, D. W. (1970). Determining sample size for research 
activities. Educational and Psychological Measurement,  30(3), 607-610. 
  252 
 
Kuk, G., (2004). Effectiveness of vendor-managed inventory in the electronics 
industry: determinants and outcomes, Information & Management,  41,  645–654 
Kulp, S.C., Lee, H.L. & Ofek, E. (2004). Manufacturer benefits from information 
integration with retail customers, Management Science,  50(4),  431-44. 
Kumar, P., & Kumar, M. (2003). Vendor Managed Inventory in Retail Industry, 
White Paper, Tata Consultancy Services 
Kurnia, S., & Johnston, R.B. (2003). Adoption of efficient consumer response key 
issues and challenges in Australia, Supply Chain Management: An International 
Journal, 8(3),  251-262. 
Lambert, M.D., M.C. Cooper (2000). Issues in Supply Chain Management, Industrial 
Marketing Management,  29,  65-83. 
Lapide, L. (2001). New developments in business forecasting, Journal of Business 
Forecasting Methods & Systems,  20(4), 11-13. 
Lee, C. C., Chu, W., & Hung, J. (2005). Who should control inventory in a supply 
chain? European Journal of Operational Research,  164(1), 158–172. 
Lee, H. L., & Whang, S. (1999). Decentralized multi-echelon supply chains: 
Incentives and information. Management Science,  45(5),  633-640. 
Lee, H.G., Clark, T. & Tam, K.Y. (1999). Research report. Can EDI benefit 
adopters?, Information Systems Research,  10(2), 186-95. 
Lee, H.L., Padmanabhan, V., Whang, S., (1997). The bullwhip effect in supply 
chains. Sloan Management Review,  38(3),  93–102. 
Li, X., Wang, Q. (2007). Coordination mechanisms of supply chain systems, 
European Journal of Operational Research,  179(1),  1-16. 
  253 
 
Shen, L., Govindan, K., Borade, A.B., Diabat, A., & Kannan, D. (2013) An evaluation 
of vendor managed inventory practices from small and medium indian 
enterprises, Journal of Business Economics and Management, 14, Supplement 1 
Lindley, P., & Walker, S. N. (1993). Theoretical And Methodological Differentiation 
Of Moderation And Mediation,  Nursing Research,  42,  276–279. 
Liu, J., Lu, Q., & Shi, K. (2008) Improving and Evaluating Various Models with 
Vendor-managed Inventory, Proceedings of the 2008 IEEE ICMIT 
Lummus, R., & Vokurka, R. (1999). Defining supply chain management: A historical 
perspective and practical guidelines. Industrial Management & Data Systems, 
99(1),  11-17. 
Lundberg, M., Nowak, D., & Nyman, R., (2006). VMI, a successful supply chain 
strategy? Towards a VMI implementation at Kongsberg Automotive, Bachelor 
Thesis, Jonkoping University. 
Lysons, K. & Gillingham, M. (2003). Purchasing and Supply Chain Management, 6
th
 
Edition, Prentice Hall. 
Madhok, A., (1996). The Organization of Economic Activity: Transaction Costs, Firm 
Capabilities, and the Nature of Governance, Organizational Science, 7(5),  577–
590. 
Mahmood, A., (2000). Export specialization and competitiveness of the Malaysian 
manufacturing: trends, challenges, and prospects. Fifth Annual Conference on 
International Trade Education and Research, Melbourne, Australia. 
Malaysian Productivity Corporation (2008). Key Producttivity Statistic 2008,  
Retrieved from the Malaysian Productivity Corporation website: 
www.mpc.gov.my  
  254 
 
Malone, T.W. & Crowston, K. (1994). Toward an interdisciplinary theory of 
coordination, Computing Surveys,  26(1),  87-119. 
Malone TW, Crowston K, Lee J, Pentland B, Dellarocas C, Wyner G, Quimby J, 
Osborn CS, Bernstain A, Hermen G, Klein M, O’Donnel E (1999). Tools for 
Inventing organizations: Towards a Handbook of Organizational Processes. 
Management Science,  45,  425-443 
Marschak J., Radner R. (1972). Economic Theory of Teams, Yale University Press, 
New Heaven. 
Mattson, S-A. (2002). Logistik i forsorjningskedjor, Studentlitteratur, Lund. 
Muckstadt, J.A., Murray, D.H., Rappold, J.A., and Collins, D.E., (2001). Guidelines 
for supply chain collaborative system and operation, Information System 
Frontier, 3(4),  427-453. 
Myers, M. B. (1997). The Pricing of Export Products: Why Aren’t Managers Satisfied 
with the Results?, Journal of World Business,  32(3), 277–289. 
Myers, M.B., Daugherty, P.J., & Autry, C.W., (2000). The effectiveness of automatic 
inventory replenishment in supply chain operations antecedents and outcomes, 
Journal of Retailing,  76(4),  455–481. 
Niranjan, T.T., Wagner, S.M., & Nguyen, S.M. (2011). Prerequisites to vendor-
managed inventory, International Journal of Production Research,  1–13. 
Nunally, J. (1978). Psychometric Theory. McGraw Hill: New York. 
Olhager, J., Selldin, E. (2004). Supply chain management survey of Swedish 
manufacturing firms, International Journal of Production Economics,  89(3),  
353-361. 
Orshesky, C. M. (2003). Beyond technology: The human factor in business systems, 
Journal of Business Strategy,  24,  43–47. 
  255 
 
Pagel, D. (1999). Managing for optimal performance through effective coordination 
of the supply chain, Production & Inventory Management Journal,  40(1),  66-
70. 
Panasonic Annual Report (2010). Annual report 2010 for financial year ended of 31 
March, Panasonic Manufacturing Malaysia Sdn. Bhd.  
Paul, P. (2010). Basics of Likert, Health Services & Outcomes Research, Issue 
2010/5. 
Petersen, K.J., Ragatz, G.L. & Monczka, R.M. (2005). An examination of 
collaborative planning effectiveness and supply chain performance, Journal of 
Supply Chain Management,  41(2),  14-22. 
Ping, R. A. (2004). On Assuring Valid Measures for Theoretical Models Using 
Survey Data. Journal of Business Research,  57(2),  125-141. 
Pohlen, T.L., & Goldsby, T.J. (2003). VMI and SMI programs How economic value 
added can help sell the change, International Journal of Physical Distribution & 
Logistics Management,  33(7),  565-581 
Premkumar, G. and Roberts, M. (1999). Adoption of new information technologies in 
rural small business, International Journal of Management Science,  27,  467-84. 
Raman, A., DeHoratius, N. and Ton, Z. (2001). Execution: the missing link in retail 
operations, California Management Review,  43(3),  136-52. 
Ramayah, T.,  Imad, Z., & Sazani, S. (2005). Vendor Managed Inventory and 
Delivery Performance Sixth International Conference On Bordless World: 
Emerging Dimensions For Business,January, 2 - 5, New Delhi 
Ramayah T., Tan, Y.S., Roaimah Omar & Noornina Md. Dahlan, (2008). Impact of 
information technology (it) tools, Partner relationship and Supply chain 
performance, Asian Academy of Management Journal,  13(2), 33–55. 
  256 
 
Rangavittal, G. & Sohn, T-H., (2008). The impact and dynamics of centralization in 
supply chain decision-making, Master of Engineering in Logistics Thesis, 
Massachusetts Institute of Technology 
Redondo, Y.P. & Cambra Fierro, J.J., (2005). Moderating effect of type of product 
exchanged in long-term orientation of firm-supplier relationships an empirical 
study, Journal of Product & Brand Management , 14(7),  424–437. 
Riddalls, C. E., Icasati-Johanson, B., Axtell, C. M. & Clegg, C., (2002). Quantifying 
the Effects of Trust in Supply Chains During Promotional Periods, International 
Journal of Logistics: Research and Applications, 5(3), 257-274. 
Roaimah Omar, Suhaiza Zailani, And Mohamad Sulaiman (2008). supply chain 
quality management (scqm): new Evidence from malaysian companies,  
Roaimah Omar, Ramayah, T., Lo, M-C., Sang, T.Y., and Rusinah Siron, (2010). 
Information sharing, information quality and usage of information technology 
(IT) tools in Malaysian organizations, African Journal of Business Management, 
4(12),  2486-2499. 
Rosnah, M.Y., (2004). Manufacturing best practices of the electric and electronic 
firms in Malaysia, Benchmarking: An International Journal,  11(4),  361-369. 
Ruppel, C. (2004). An information systems perspective of supply chain tool 
compatibility: the roles of technology fit and relationships, Business Process 
Management Journal, 10(3), 311-24. 
Russell, R.S., Taylor, B.W. (2006). Operations Management (5th Ed.).  Boston: 
Prentice- Hall. 
Ryu, C., (2006) An Investigation of Impacts of Advanced Coordination Mechanisms 
on Supply Chain Performance: Consignment, VMI I, VMI II, and CPFR, 
  257 
 
Doctorate Thesis, Faculty of the Graduate School of The State University of New 
York. 
Sabath, R.E., Autry, C.W. & Daugherty, P.J. (2001). Automatic replenishment 
programs: the impact of organizational structure, Journal of Business Logistics,  
22(1), 91-106. 
Sahin, F., & Robinson, E. P., (2002). Flow Coordination and Information Sharing in 
Supply Chains: Review, Implications, and Directions for Future Research, 
Decision Sciences,  33,    4, 
Salkind, N. J. (1997). Exploring research (3rd ed.). Upper Saddle River, NJ: Prentice 
Hall. 
Sandberg, E. (2005). Logistics collaboration in supply chains – a survey of Swedish 
manufacturing companies, Licentiate thesis,  1180, Department of Management 
and Economics, Linko¨ping University, Linko¨ping. 
Sari, K. (2008). Inventory inaccuracy and performance of collaborative supply chain 
practices, Industrial Management & Data Systems,  108(4),  495-509. 
Sari, K. (2007). Exploring the benefits of vendor managed inventory, International 
Journal of Physical Distribution & Logistics Management, 37(7), 529-545. 
Sarpola. S. (2007). Evaluation Framework for VMI Systems, Helsinki School of 
Economics, Finland . Sprouts: Working Papers on Information Systems, 7(16). 
Schary, P., Skjøtt-Larsen, T. (2001). Managing the Global Supply Chain, 2
nd
 edition, 
Copenhagen Business School Press, Copenhagen.  
Sekaran, U. (2003). Research Methods for Business: A Skill-Building Approach, 4th 
Edition, John Wiley & Sons Inc, New York. 
  258 
 
Setthakaset & Basnet (2005). Third Party Logistics in Thailand –From the Users’ 
Perspective, in Kotzab, H., Seuring, S., Muller, M., & Reiner, G., (2005). 
Research Methodology in Supply Chain Management, Springer, Germany. 
Setamanit, S. (2009). Exploring the Effect of Vendor Managed Inventory on the 
Supply Chain Partner Using Simulation, PICMET 2009 Proceedings, August 2-6, 
Portland, Oregon USA, 1642-1648. 
Sezen, B. (2006). Changes in performance under various lengths of review periods in 
a periodic review inventory control system with lost sales A simulation study, 
International Journal of Physical Distribution & Logistics Management,  36(5),  
360-373 
Sheffi, Y., 2002. The value of CPFR, Proceedings of RIRL Conference, Lisbon 
Portugal. Retrieved from the Massachusetts Institute of technology website:  
http://web.mit.edu/sheffi/www/selectedMedia/genMedia.theValueOfCPFR.pdf 
Sparks, L., Wagner, B. A., 2003. Retail exchanges: A research agenda. Supply Chain 
Management: An International Journal,  8(3),  201-208. 
Sun, Y., Shunk, D.L., Fowler, J.W., and Gel, E.S. (2010), Strategic Factor-Driven 
Supply Chain Design for Semiconductors, California Journal of Operations 
Management, 8(1), 31-43. 
Mohd Rizaimy Shaharudin, Suhardi Wan Mansur, & Shamsul Jamel Elias (2011). 
Food Quality Attributes among Malaysia’s Fast Food Customer, International 
Business and Management,  2(1), 198-208. 
Sharland, A. (2001). The negotiation process as a predictor of relationship outcomes 
in international buyer-supplier arrangements, Industrial Marketing Management,  
30(7),  551-9. 
  259 
 
Sheu, C., Yen, H. R., & Chae, B. (2006). Determinants of supplier-retailer 
collaboration: evidence from an international study. Journal of Operations & 
Production Management, 26 (1). 24-49. 
Siguaw, J., Simpson, P. & Baker, T. (1998). Effects of supplier market orientation on 
distributor market orientation and the channel relationship: the distributor 
perspective, Journal of Marketing,  62(3),  99-111. 
Simatupang, T.M. and Sridharan, R. (2005). Supply chain discontent, Business 
Process Management Journal,  11(4),  349-69. 
Simchi-Levi, D., Kaminsky, P. & Simchi-Levi, E. (2003). Designing and Managing 
the Supply Chain (2
nd
 edition). McGraw-Hill, Homewood, IL. 
Simchi-Levi, D. Kaminsky, P. and Simchi-Levi, E. (2000). Designing and managing 
the supply chain, concepts, strategies and case studies, McGraw Hill 
Small & Medium Enterprises Corporation Malaysia (2009). List of Companies, 
Retrieved from the SME Corporation Malaysia website:  www.smidec.gov.my 
Smaros, J., (2005). Information sharing and collaborative forecasting in retail supply 
chains, Doctoral dissertation series 2005/3, Helsinki University of Technology 
Laboratory of Industrial Management 
Smaros, J., Lehtonen, J., Appelqvist, P. & Holmstrom, J. (2003). The impact of 
increasing demand visibility on production and inventory control efficiency, 
International Journal of Physical Distribution & Logistics Management,  33(4),  
336-354. 
Smit, Willem (2006). Market Information Sharing in Channel Relationships Its 
Nature, Antecedents, and Consequences, Doctorate Thesis, Erasmus Research 
Institute of Management (ERIM). RSM Erasmus University Rotterdam/Erasmus 
School of Economics 
  260 
 
Sohail, M. S., Sohal, A. S. (2003): The Use of Third Party Logistics Services: a 
Malaysian Perspective, in Technovation,  23(5), 401-408. 
Sohal, A.S., Burcher, P.G. & Lee, G. (1999). Comparing American and British 
practices in AMT adoption, Benchmarking: An International Journal, 6(4),  310-
24. 
Spector, P. E. (1992). Summated Rating Scale Construction: An Introduction. 
Quantitative Application in Social Science. Newbury Park, CA.: Sage. 
Spekman, R. E., Kamauff, J., Myhr, N. (1998). An Empirical Investigation Into 
Supply Chain Management: A Perspective on Partnerships, Supply Chain 
Management: An International Journal,  3(2),  53-67. 
Stank, T.P., Daugherty, P.J., & Autry, C.W., (1999). Collaborative planning: 
supporting automatic replenishment programs, Supply Chain Management, 4(2),  
75–85. 
Stuart, I., Verville, J., & Taskin, N. (2009). Trust in Buyer-Supplier Relationships 
Supplier Competency, Interpersonal Relationships, AZMAC 2009 
Sui, Z., Gasovi, A. & Lin, Li. (2010).  A Reinforcement Learning Approach for 
Inventory Replenishment in Vendor-Managed Inventory Systems With 
Consignment Inventory, Engineering Management Journal,   22, 4. 
Thatcher, S.M.B., Foster, W. and Zhu, L. (2006). B2B e-commerce adoption 
decisions in Taiwan: the interaction of cultural and other institutional factors, 
Electronic Commerce Research and Applications,  5, 92-104. 
Tyan , J., & Wee, H. (2003).  Vendor managed inventory: a survey of the Taiwanese 
grocery industry, Journal of Purchasing & Supply Management,  9,  11–18 
  261 
 
Vaaland, T.I. & Heide, M., (2007). Can the SME survive the supply chain 
challenges?, Supply Chain Management: An International Journal,  12(1),  20–
31. 
Valentini, G. and Zavanella, L. (2003). The consignment stock of inventories: 
industrial case and performance analysis, International Journal of Production 
Economics,  81(82),  215-24. 
Varshney, R. & Gupta, P. (2002) Road to Growth and Profitability Starts with 
Effective Supplier Relationship Management. The Proceedings of SMTA 
International Conference, September 2002. 
Vereecke A, & Muylle S. (2006). Performance improvement through supply chain 
collaboration in Europe, International Journal of Operation Production 
Management,  26(11), 1176-1198. 
Vergin, R.C. & Barr, K., (1999). Building Competitiveness in Grocery Supply 
Through Continuous Replenishment Planning Insights from the Field, Industrial 
Marketing Management,  28,  145–153 
Vigtil, A. (2007). Information exchange in vendor managed inventory, International 
Journal of Physical Distribution & Logistics Management,  37(2),  131-147. 
Vigtil, A. (2006). Exchange of advance demand information in vendor managed 
inventory, Proceedings of the 18th Annual NOFOMA Conference, 7-9 June, 
2006, Oslo, Norway.  
Waller, M., Johnson, M.E. & Davis, T. (1999). Vendor-managed inventory in the 
retail supply chain, Journal of Business Logistics,  20(1). 
Wallin, C.,  Rungtusanatham, M. J., & Rabinovich, E., (2006). What is the “right” 
inventory management approach for a purchased item?, International Journal of 
Operations & Production Management,  26(1),  50-68. 
  262 
 
Waters, D. (2003). Inventory Control and Management (2nd Edition). England: John 
Wiley and Sons. 
Whang, S., (1995). Coordination in operations: a taxonomy. Journal of Operations 
Management ,  12,  413-422 
Williams, M. (2000). Information & Teamwork – Keys to Supply Chain Success.  
Retrived from vendormanagedinventory.com website:  
http://vendormanagedinventory.com/article6.htm 
Williams, L.R, Magee, G.D. & Suzuki, Y., (1998). A Multi-dimensional View of 
EDI: Testing the Value of EDI Participation to Firms, Journal of Business 
Logistics,  19(2),  73–86. 
Wu, W-Y., Chiang, C-Y, Wu, Y-J., & Tu, H-J. (2004). The influencing factors of 
commitment and business integration on supply chain management, Industrial 
Management & Data Systems,  104(4),  322-333. 
Xu, L., Beamon, B.M. (2006). Supply chain coordination and cooperation 
mechanisms: An attribute-based approach, The Journal of Supply Chain 
Management,  42(1),  4-12. 
Xu, K., Dong, Y., Evers, P.T. (2001).  Towards better coordination of the supply 
chain, Transportation Research Part E: Logistics and Transportation Review,  
37(1),  35–54. 
Yao, Y. & Dresner, M. (2008) The inventory value of information sharing, continuous 
replenishment and VMI, Transportation Research, Part E,  44,  361–378 
Yao. Y., & Dresner, M. (2006). The inventory value of information sharing, 
continuous replenishment, and vendor-managed inventory, Transportation 
Research, Part E,  44,  361–378 
  263 
 
Yao. Y., Evers, P.T, & Dresner, M.E. (2007). Supply chain integration in vendor-
managed inventory, Decision Support Systems,  43,   663– 674 
Yu, H., Zeng, A.Z., & Zhao, L., (2009). Analyzing the evolutionary stability of the 
vendor-managed inventory supply chains, Computers & Industrial Engineering, 
56,  274–282. 
Zahra, S.A., & George, G. (2002). Aborptive capacity: a review of 
reconceptualization and extension, Academy of Management Review,  27(2),  
185–203. 
Zimmer, K. (2002). Supply chain coordination with uncertain just-in-time delivery, 
International Journal of Production Economics,  77(1),  1-15. 
Zomerdijk, L. G. & J. d. Vries (2002). An organizational perspective on inventory 
control: theory and a case study,  International Journal of Production and 
Economics,  81/82(3),  173–183. 
 
 
 
 
 
 
 
 
 
 
 
 
